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I. Team Presentation



II. Evolution of Marketing Theories





The Production Concept (1900s)

• Efficiency and affordability drive demand.

• Example: Ford Model T – assembly-line 
production reduced costs.







The Product Concept (1910s–1930s)

• Quality and innovation attract customers.

• Example: Apple Inc. – continuous innovation 
in design and performance.





The Selling Concept (1930s–1950s)

• Aggressive selling and promotion stimulate 
demand.

• Example: P&G – mass media advertising for 
Tide soap.





The Marketing Concept (1950s–1960s)

• Customer satisfaction and need-based 
strategy.

• Example: Coca-Cola – emotional branding 
campaigns ('Open Happiness').





The 4Ps of Marketing Mix (1960)

• Product, Price, Place, Promotion.

• Example: McDonald’s – global adaptation of 
menus and marketing.



STP Model (1970s)

• Segmentation, Targeting, Positioning.

• Example: Nike – targets athletes, positions 
brand with empowerment message.



Relationship Marketing (1980s–1990s)

• Focus on long-term relationships and loyalty.

• Example: Amazon Prime – retention through 
personalization and service.







7Ps of Service Marketing (1981)

• Adds People, Process, Physical Evidence.

• Example: Singapore Airlines – premium 
service and trained employees.





Value-Based Marketing & CLV (1990s)

• Maximize customer lifetime value.

• Example: Starbucks – rewards programs and 
customer experience focus.





4Cs Model (1990s)

• Customer, Cost, Convenience, 
Communication.

• Example: Airbnb – convenience and trust 
through user interaction.





Experiential & Emotional Marketing 
(2000s)

• Emotional connection through experiences.

• Example: Disney – storytelling and immersive 
entertainment.









The 4V’s of Marketing (2010s)

• Value, Variety, Volume, Veracity.

• Example: Netflix – data analytics for 
personalized recommendations.

















Sustainable & Ethical Marketing 
(2010s–Present)

• Balancing profit with social responsibility.

• Example: Patagonia – 'Don’t Buy This Jacket' 
campaign promoting ethics.



Co-creation Marketing (2010s–
Present)

• Customers co-create brand value.

• Example: LEGO Ideas – user-generated designs 
for new products.



Digital Ecosystem & Influencer 
Marketing (2020s)

• Digital engagement through influencers and 
communities.

• Example: Glossier – community-driven brand 
growth.



Conclusion

• Marketing evolved from production efficiency 
to co-creation.

• Modern marketing emphasizes data, 
authenticity, and sustainability.



III. Q&A
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