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I. Syllabus



II. What is marketing ?









III. Process of Marketing Management

• R->STP->MM->I->C

• R: Research (March Research)

• STP: Segmentation, targeting, and positioning

• MM: Marketing Mix (popularly known as the four P’s (product, 
price, place, and promotion.))

• I : Implementation

• C: Control (getting feedback, evaluating results, and revising 
or improving STP strategy and MM tactics)



IV. Current Global Economy Issues

Global economic issues today are interconnected. 
Inflation, debt, and inequality affect individuals directly. 

Trade wars, climate policies, and geopolitical tensions reshape how nations and 
businesses interact. 

Students should see these as real-world examples of economic theories (like supply 
& demand, globalization, and monetary policy) playing out on a global stage.
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